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An evolution rather than a revolution, our newly balanced 

logo is at once bold and airy, resulting in clean, modern 

appeal. The mark features interwoven butterfly wings as a 

symbol of connectivity, along with tracked-out sans serif 

type, which convey both reliability and space.

L O G O
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Landing Page

Use the logo in charcoal on all printed and digital materials.  
It can also be used on top of a light color background or image.

P R I M A RY  U S AG E

U S AG E  E X A M P L E S

When placing the logo on top of a dark image or a color,  
the knockout logo should be used for maximum readability.

L O G O

H E A R  F R O M  T H E M

TA L K  W I T H
S O M E O N E

Support 
is one 
call away.

Email S I G N  U P  F O R  D A I L Y  T I P S

What’s on your mind? Ask our experts.

Name

Email

Question

S U B M I T

How I live with it.

Jean A. Sachs 

CEO
Living Beyond 
Breast Cancer

Helen L. Coons

Clinical 
Psychologist

Keith Block 

MD, Cancer Treatment 
Specialist 

W E L L N E S S

R E L A T I O N S H I P S

“ What it’s like being tired every 
day for the rest of your life.”

“ How I dealt with my 
daughter’s diagnosis.”

R E L A T I O N S H I P S

T R E A T M E N T

T R E A T M E N T

“The help I really needed.”

“ The days after 
my mastectomy.”

“What’s in my chemo bag.”

B E A U T Y

“Easiest brows ever.”

Increased sleep and improved nutrition can help off set chemo brain.

Did you know…?

we learn to live with it. 

V I S I T  O U R  H O M E P A G E

Our experts 
weigh in on the 

medical, physical, 
emotional and 
social facets of 
breast cancer, 
topic by topic. 

Getting Intimate 

with Cancer 

Discover ways to ease the 

side eff ects that impact sexual 

arousal, comfort and pleasure.

Fighting

Fatigue 

Learn tools to cope with the 

social and emotional impacts 

of cancer-related energy loss.  

R E A D  M O R E R E A D  M O R E

CT H E

H E R E ’ S  W H E R E

T H E R E  A R E  O V E R  3 . 3  M I L L I O N 

P E O P L E  L I V I N G  W I T H  B R E A S T 

C A N C E R  I N  T H E  U . S .  T O D A Y .  3.3

There’s more 
than one 
way to have
breast cancer.

Your journey,

T A G  Y O U R S  W I T H   #LBBC3

in three
words.

Counsel
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L O G O :  S P A C I N G

C L E A R  S PAC E ,  P R I N T  &  D I G I TA L

M I N I M U M  LO G O  S I Z E ,  P R I N T M I N I M U M  LO G O  S I Z E ,  D I G I TA L

The preferred amount of clear space around the  
logo is equal to the height of the butterfly.

The minimum size of the logo in print executions is   
1” wide.

The minimum size of the logo in digital executions is  
100px wide.

1” 100px
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L O G O :  F O N T

Brandon Grotesque Bold

Brandon Grotesque Regular

These fonts should ONLY be used in the logo and not on any other materials. 


